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Abstract: The Qatari government has placed considerable emphasis on women's empowerment as a fundamental component
of its National Vision 2030. This vision outlines strategic goals for Qatar's development, prioritising economic diversification
and social inclusion. Consequently, women are encouraged to participate in the workforce, and this encouragement extends
to the realm of entrepreneurship. As such, technology-driven enterprises, such as fintech and health tech, have gained
traction, with women leading the charge in these dynamic sectors. This paper aimed to examine the impactful ways in which
Qatari women are driving innovation and shaping the entrepreneurial landscape of Qatar. The secondary materials used
each of the subject matters covered by no less than 15 scholarly articles, despite several studies pursuing wide-ranging survey
efforts, which did not dig deeper. The paper shows that Qatari women have been able to pursue higher education and obtain
advanced degrees in various fields. This increased access to education has empowered Qatari women to pursue their goals
and aspirations, thereby contributing to the overall progress and development of the country. Also, Qatar has been front
front-runner in applying technology and innovation in the field of renewable energy to minimise its carbon footprint and
support sustainable development. The Paper concludes that through a combination of changing social norms, government
support, and economic opportunities, more and more Qatari women are breaking barriers and starting their businesses. As
these women continue to succeed and inspire others, they are contributing to a more inclusive and vibrant entrepreneurial
ecosystem in Qatar and paving the way for future generations of women entrepreneurs in the country.
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I INTRODUCTION and social inclusion. Consequently, women are encouraged to
participate in the workforce, and this encouragement extends to
In recent years, Qatar has witnessed a remarkable shift in the realm of entrepreneurship [7]. Various initiatives, such as
its business landscape, with a noticeable increase in the funding programmes, training workshops, and access to
presence and influence of women entrepreneurs [1]. This shift incubators, have been established to support women's business
reflects not only a changing economic dynamic but also a ventures. The government’s commitment to fostering female
cultural evolution that embraces the potential and capabilities entrepreneurship is vital in creating a supportive ecosystem that
of Qatari women in the business world [2]. From traditional nurtures innovation. Qatari women entrepreneurs bring unique
sectors to cutting-edge industries, Qatari women entrepreneurs perspectives and experiences to the business landscape,
are making their mark and reshaping the future of business in enabling them to identify gaps in the market that can be
the country [3]. Qatar has emerged as a significant player on the addressed through innovative solutions [8]. For example, the
global economic stage in recent years, driven by its vast natural rising trend of sustainable and ethically produced goods has
resources and a strategic vision for economic diversification found a receptive audience among consumers seeking
[4]. Central to this evolution is the increasing involvement of environmentally responsible options. Women entrepreneurs in
women in entrepreneurship. Qatari women's entrepreneurial Qatar have increasingly engaged in creating businesses that
activities are reshaping the financial landscape, challenging promote sustainability, ranging from fashion brands
traditional gender roles, and opening new avenues for incorporating traditional Qatari designs with eco-friendly
innovation [5]. materials to tech startups focused on green technologies [9].
These innovative ventures not only contribute to economic
The Qatari government has placed considerable emphasis growth but also align with the global sustainable development

on women's empowerment as a fundamental component of its goals.

National Vision 2030 [6]. This vision outlines strategic goals
for Qatar's development, prioritising economic diversification
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Cultural factors play a significant role in shaping the
entrepreneurial journey of Qatari women. Historically, women
in Qatar have been active in the family business sphere, yet
societal expectations have often confined them to traditional
roles [10]. However, changing cultural dynamics, driven by
education and increased mobility, have opened the door for
women to explore entrepreneurial paths [11]. The fusion of
traditional Qatari values with contemporary business practices
has resulted in unique business models that resonate with both
local and international markets [12]. The bravery of women
stepping outside conventional boundaries not only enhances
their entrepreneurial capacity but also catalyses social change.
The rise of technology serves as another critical enabler for
Qatari women entrepreneurs. The proliferation of digital tools
and platforms has revolutionised the way businesses operate,
allowing entrepreneurs to reach a broader audience without
significant upfront investment [13]. E-commerce, in particular,
has allowed women to launch businesses from home, offering
products and services while balancing family responsibilities
[14]. This flexibility empowers many Qatari women to explore
innovative avenues for income generation. Additionally,
technology-driven enterprises, such as fintech and health tech,
have gained traction, with women leading the charge in these
dynamic sectors [15].

Moreover, networking and collaboration have emerged as
vital components of success in the entrepreneurial landscape for
Qatari  women. Organisations such as the Qatari
Businesswomen Association and Qatar Development Bank
provide crucial platforms for women to connect, share
experiences, and collaborate on initiatives [16]. These networks
cultivate an environment of support, mentorship, and
knowledge exchange that bolsters female entrepreneurs'
confidence and skills [17]. As women build these networks,
they not only enhance their business acumen but also foster a
sense of community that is crucial for entrepreneurial resilience
and innovation. The innovative possibilities within the realm of
Qatari women entrepreneurs also extend to the arts and cultural
industries. Many women are leveraging their cultural heritage
to create businesses that celebrate and promote Qatari traditions
[18]. Whether it is fashion design, culinary arts, or handicrafts,
these entrepreneurs are reimagining traditional practices in
modern contexts. Such endeavours not only preserve cultural
identity but also attract tourists and enhance Qatar's global
cultural footprint. The fusion of culture and commerce opens
new opportunities for creativity and innovation, empowering
women to craft niche markets that resonate with diverse
audiences [19].

Education plays a pivotal role in equipping Qatari women
with the skills and knowledge necessary for successful
entrepreneurship. As access to higher education and specialised
training programmes increases, more women are emerging with
the expertise needed to navigate complex business
environments [20]. Universities and educational institutions in
Qatar are recognising the importance of entrepreneurship
education, providing curricula that stimulate creativity, critical
thinking, and leadership skills. A well-educated female
workforce is not only beneficial for individual businesses but
also drives overall economic innovation and competitiveness
[21]. Despite the progress made, challenges persist on the path
of Qatari women entrepreneurs. Navigating regulatory
frameworks, securing funding, and overcoming societal biases
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remain significant obstacles for these ambitious individuals. To
foster a more inclusive environment, it is essential to implement
targeted support programmes that address these barriers
directly. Initiatives such as mentorship opportunities, access to
networking events, and financial literacy workshops can
empower women to build confidence and enhance their
business acumen [22]. Additionally, raising awareness about
the contributions of women entrepreneurs to the economy can
help shift societal perceptions and encourage more equitable
treatment in the business landscape [23]. By creating a
supportive ecosystem, Qatar can unlock the full potential of its
women entrepreneurs, driving innovation and economic growth
for the nation as a whole [24]. This Paper delves into the
journey of these pioneering women, their challenges, successes,
and the impactful ways in which they are driving innovation
and shaping the entrepreneurial landscape of Qatar.

1. AIM AND OBJECTIVES OF THE STUDY

This Paper aims to examine the impactful ways in which
Qatari women are driving innovation and shaping the
entrepreneurial landscape of Qatar. However, the specific
objectives of the research include:

. REVIEW OF RELATED LITERATURE

A. The Rise of Qatari Women Entrepreneurs

Qatar, a small but wealthy nation in the Middle East, has
seen a remarkable rise in the number of women entrepreneurs
in recent years. Traditionally, Qatari women have faced
significant barriers to entering the workforce and starting their
businesses due to cultural norms and societal expectations
[25]. However, changing attitudes towards women's roles in
society, along with initiatives from the Qatari government to
promote female entrepreneurship, have led to a surge in
women-owned businesses in the country [26]. One of the key
factors driving the rise of Qatari women entrepreneurs is the
changing social landscape in the country [27]. There has been
a growing recognition of the importance of gender equality and
women's empowerment in Qatar. This shift in attitudes has led
to increased support for women who want to start their
businesses, as well as greater access to resources and networks
that can help them succeed. As a result, more and more Qatari
women are leaping into entrepreneurship and starting their
ventures.

Another important factor contributing to the rise of
Qatari women entrepreneurs is the support they receive from
the government. The Qatari government has implemented
several initiatives aimed at promoting female
entrepreneurship, such as funding programs, mentorship
opportunities, and networking events [28]. These initiatives
have helped to create a more supportive environment for
women who want to start their businesses, and have provided
them with the resources and support they need to succeed. In
addition to changing social attitudes and government support,
Qatari women entrepreneurs are also benefiting from the
growing diversity and dynamism of the country's economy
[29].

Qatar is known for its rapidly expanding economy and its
ambitious plans for development, which have created a wealth
of opportunities for entrepreneurs of all backgrounds [30]. This
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has created a fertile ground for women entrepreneurs to thrive
and succeed, as they can tap into a wide range of industries and
sectors that are experiencing rapid growth and innovation [31].
Despite the progress that has been made, there are still
challenges that Qatari women entrepreneurs face. These
include cultural barriers, lack of access to financing, and
gender biases in the business world. However, the growing
support for female entrepreneurship in Qatar, as well as the
determination and resilience of Qatari women themselves, are
helping to overcome these challenges and create a more
inclusive and diverse business environment in the country.

B. Embracing Tradition: Cultural Influences on Qatari
Women in Business

Though steeped in rich tradition, Qatari women are
navigating the intersection of culture and commerce with grace
[32]. Exploring how traditional gender roles and cultural
values influence their entrepreneurial ventures sheds light on
the unique dynamics at play in the business world of Qatar. In
recent years, there has been a noticeable shift in the landscape
of Qatari women in business. Traditionally, Qatari women
were expected to stay at home and take care of the household
duties, while men were the breadwinners of the family [33].
However, with the government's push towards diversifying the
economy and promoting gender equality, more and more
Qatari women are entering the workforce and making a
significant impact in the business world. One of the key
cultural influences on Qatari women in business is the concept
of social hierarchies and gender roles [34]. In Qatar, traditional
gender roles have long dictated that women should prioritise
their roles as wives and mothers above all else. However, as
the country has modernised and opened up to the rest of the
world, these traditional beliefs have started to shift. Qatari
women are now being encouraged to pursue higher education
and enter the workforce, challenging the traditional gender
roles and hierarchies that have long been in place [35].

Another cultural influence on Qatari women in business
is the importance of family and community. In Qatari culture,
family is considered to be the cornerstone of society, and
women are expected to uphold the values and traditions of their
families [36]. This sense of familial obligation can sometimes
act as a barrier for women who wish to pursue a business
career, as they may face resistance from their families who
believe that their primary duty is to the household. However,
as more Qatari women break into the business world and
achieve success, attitudes towards women in the workforce are
slowly starting to change. Additionally, religion plays a
significant role in shaping the cultural influences on Qatari
women in business [37]. Islam, the predominant religion in
Qatar, places a strong emphasis on equality and justice for all
individuals, regardless of gender. This belief in equality is
slowly starting to manifest in the business world, as more and
more Qatari women are being allowed to prove themselves and
succeed in their chosen fields. As a result, there has been a
gradual shift in attitudes towards women in the workforce, with
more businesses recognising the value that women bring to the
table.

Furthermore, the rapid economic development and
diversification in Qatar have also played a significant role in
shaping the cultural influences on Qatari women in business
[38]. With the government's push towards diversifying the
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economy and reducing reliance on oil and gas, there has been
a growing demand for skilled workers in various sectors. This
has created new opportunities for Qatari women to enter the
workforce and make a mark in industries that were previously
dominated by men. As a result, more Qatari women are
pursuing higher education and training in fields such as
finance, engineering, and technology, and are making
significant contributions to the country’'s economic growth
[39]. The cultural influences on Qatari women in business are
complex and multifaceted, shaped by a combination of
traditional beliefs, social hierarchies, familial obligations,
religion, and economic development. As Qatar continues to
modernise and open up to the rest of the world, attitudes
towards women in the workforce are slowly starting to change,
and more and more Qatari women are breaking into the
business world and making a significant impact. By
challenging traditional gender roles and societal norms, Qatari
women are proving that they have the skills, knowledge, and
determination to succeed in any field they choose to pursue,
contributing to the country's economic growth and prosperity
[40].

C. Breaking Barriers: Challenges and Opportunities for
Qatari Women Entrepreneurs

The path to success for Qatari women entrepreneurs is
not without its hurdles. From societal norms to access to
funding, they face challenges that test their resilience.
However, amidst these obstacles lie abundant opportunities for
growth and success, waiting to be seized and transformed into
triumphs. Qatari women have made significant progress in
recent years as entrepreneurs, overcoming challenges such as
societal expectations and access to funding. However, there are
still obstacles that hinder their ability to fully realise their
potential and contribute to the country's economic growth. One
of the key challenges faced by Qatari women entrepreneurs is
the cultural expectations placed on them to prioritise family
responsibilities over their professional ambitions [41]. In a
traditional society like Qatar, women are often expected to
fulfil traditional roles as wives and mothers, which can make
it difficult for them to pursue entrepreneurial ventures.
However, as attitudes towards women in the workforce are
evolving, more Qatari women are breaking free from these
constraints and pursuing their entrepreneurial dreams.

Another challenge for Qatari women entrepreneurs is
access to funding and support networks [42]. In many cases,
women face barriers in securing financing for their businesses
due to a lack of collateral or networks in the male-dominated
business world. This lack of access to resources can limit their
ability to start and grow their businesses. However, initiatives
like the Qatar Development Bank's Al-Dhameen program
provide financial support and mentorship to women
entrepreneurs, helping them overcome these obstacles [43].

Despite these challenges, Qatari women entrepreneurs
also have numerous opportunities to succeed in the business
world. Qatar's Vision 2030 aims to diversify the economy and
foster entrepreneurship, creating a conducive environment for
women to start and grow their businesses [44]. Furthermore,
with the government's focus on women's empowerment and
gender equality, more resources and support are being
allocated to help women entrepreneurs thrive in the country.
Qatari women entrepreneurs also have the opportunity to
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leverage their unique perspective and skills to create
innovative solutions and drive economic growth. With their
creativity, resilience, and determination, women entrepreneurs
have the potential to bring about positive change in their
communities and contribute to the country's overall
development [45]. By harnessing their talents and
collaborating with like-minded individuals, Qatari women
entrepreneurs can overcome the challenges they face and seize
the opportunities that lie ahead.

D. Empowering Success: Support Systems for Women-Owned
Businesses in Qatar

Empowerment lies at the heart of fostering a thriving
ecosystem for women-owned businesses in Qatar. Government
initiatives and programs tailored to support women
entrepreneurs, coupled with the invaluable role of mentorship
and networking, serve as catalysts in propelling Qatari women
towards achieving their entrepreneurial aspirations [46]. In the
modern business landscape, mentorship and networking play a
crucial role in empowering women and promoting gender
equality. Mentorship involves an experienced and
knowledgeable individual providing guidance, support, and
advice to a less experienced individual, while networking
involves building relationships and connections with others in
the industry [47]. For women in business, both mentorship and
networking are essential tools to navigate the challenges and
barriers they may face in their careers.

One of the key benefits of mentorship for women in
business is the opportunity to access the knowledge and
expertise of a more experienced professional. A mentor can
provide valuable insights into the industry, offer guidance on
career advancement, and share their own experiences of
overcoming challenges [48]. This can be particularly helpful
for women who may lack role models or support networks in
their field. By receiving mentorship, women can develop the
skills and confidence needed to succeed in their careers and
break through barriers that may have held them back.

Networking is another important aspect of empowering
women in business. Building strong relationships with others
in the industry can open up new opportunities for career
advancement, collaboration, and support [49]. Networking
allows women to connect with like-minded professionals,
share ideas and advice, and access resources and information
that can help them succeed. By expanding their professional
network, women can increase their visibility and credibility in
the industry and create new avenues for growth and
development [50].

Furthermore, mentorship and networking can help
women in business overcome gender biases and stereotypes
that may exist in the workplace. By forming relationships with
mentors and peers who support and advocate for their success,
women can gain the confidence and motivation to challenge
traditional norms and expectations. Through mentorship and
networking, women can build a strong support system that
empowers them to pursue their goals and aspirations,
regardless of societal or cultural barriers. In addition to
providing individual benefits, mentorship and networking can
have a broader impact on the business world as a whole. By
empowering women in leadership roles, organisations can
benefit from a more diverse and inclusive workplace that
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fosters creativity, innovation, and collaboration [51]. When
women are supported and encouraged to excel in their careers,
they can bring unique perspectives and skills to the table that
can drive business success and growth.

E. Innovation in Action: Case Studies of Successful Qatari
Women Entrepreneurs

Qatari women entrepreneurs are not just participating in
the business landscape — they are reshaping it. Their fresh
perspectives and innovative approaches are setting new
industry standards and inspiring change. There has been a
significant increase in the number of women entrepreneurs
entering various industries around the world. These women
entrepreneurs are not only making a mark in their respective
industries but are also driving significant trends that are
shaping the future of business. The influence of women
entrepreneurs on industry trends cannot be ignored, as they
bring a unique perspective and innovative ideas to the table.
One of the key ways in which women entrepreneurs are
influencing industry trends is through their focus on
sustainability and social responsibility [52]. Many women
entrepreneurs are placing a high emphasis on creating
businesses that have a positive impact on society and the
environment. This focus on sustainability has led to the rise of
trends such as eco-friendly products, ethical sourcing, and
corporate social responsibility initiatives. By prioritising these
values, women entrepreneurs are not only making a difference
in the world but are also setting new standards for the industry
as a whole [53].

Another way in which women entrepreneurs are
influencing industry trends is through their emphasis on
diversity and inclusion. Women entrepreneurs are more likely
to embrace diversity in their businesses, whether it be in terms
of gender, race, or background. This commitment to diversity
has led to the emergence of trends such as diverse leadership
teams, inclusive marketing strategies, and initiatives to support
underrepresented communities [54]. By championing diversity
and inclusion, women entrepreneurs are creating a more
equitable and dynamic industry landscape. Additionally,
women entrepreneurs are leading the way in terms of
technological innovation and digital transformation. Many
women entrepreneurs are leveraging technology to disrupt
traditional industries and create new growth opportunities [55].
Trends such as e-commerce, digital marketing, and artificial
intelligence are being driven by women entrepreneurs who are
embracing digital tools to streamline processes, reach new
markets, and enhance customer experiences. By embracing
technology, women entrepreneurs are revolutionising the way
business is done and setting new standards for industry trends
[56].

Furthermore, women entrepreneurs are influencing
industry trends by redefining traditional notions of success and
leadership. Many women entrepreneurs are challenging the
status quo by prioritising work-life balance, mental health, and
personal well-being [57]. Trends such as flexible work
arrangements, wellness programs, and mindfulness practices
are becoming more prevalent in industries where women
entrepreneurs are taking the lead [58]. By promoting a more
holistic approach to business success, women entrepreneurs
are reshaping industry norms and paving the way for a more
sustainable and fulfilling work culture. The influence of
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women entrepreneurs on industry trends is undeniable. These
trailblazing women are driving change, fostering innovation,
and creating a more inclusive and sustainable business
environment. By championing values such as sustainability,
diversity, technology, and well-being, women entrepreneurs
are setting new standards for industry trends and shaping the
future of business. As the number of women entrepreneurs
continues to grow, their impact on industry trends will only
become more pronounced, leading to a more dynamic and
progressive business landscape.

F. Potential Growth Areas and Industries Led by Women
Entrepreneurs

From technology and sustainability to fashion and
hospitality, Qatari women entrepreneurs are venturing into
diverse industries, bringing their unique perspectives and
driving innovation in untapped markets [59]. As women
continue to break barriers and challenge traditional gender
roles in the business world, there has been a noticeable increase
in the number of women entrepreneurs leading industries and
driving economic growth. The potential growth areas and
industries led by women entrepreneurs are diverse and
dynamic, offering unique perspectives and innovative
solutions to various challenges. One potential growth area led
by women entrepreneurs is the technology sector. With the
rapid advancement of technology and the increasing demand
for digital solutions, women have been able to carve out a
significant presence in this traditionally male-dominated
industry [60]. Women-led tech companies are driving
innovation and creating opportunities for growth in areas such
as artificial intelligence, cybersecurity, and digital marketing
[61]. These women are breaking barriers and creating a more
inclusive and diverse tech landscape.

Another growth area led by women entrepreneurs is the
beauty and cosmetics industry [62]. Women have long been at
the forefront of this industry, creating successful beauty brands
and products that cater to a diverse range of consumers. With
the rise of e-commerce and social media, women entrepreneurs
have been able to reach new markets and expand their
businesses globally [63]. Women-led beauty companies are
capitalising on trends such as clean beauty, wellness, and
sustainability, driving growth and innovation in the industry
[64]. Healthcare is another potential growth area led by women
entrepreneurs. Women have a unique perspective and
understanding of healthcare needs, leading to the creation of
innovative healthcare solutions and services [65]. Women-led
healthcare companies are addressing challenges such as access
to care, mental health, and personalised medicine, driving
growth and improving outcomes for patients [66]. These
women are reshaping the healthcare landscape and creating
opportunities for advancement and collaboration within the
industry.

The fashion industry is also seeing growth led by women
entrepreneurs. Women have long been at the forefront of
fashion design and retail, creating successful brands and trends
that resonate with consumers worldwide [67]. Women-led
fashion companies are driving innovation in sustainable
fashion, diversity and inclusion, and digital marketing, creating
new opportunities for growth and collaboration within the
industry. These women are breaking stereotypes and reshaping
the fashion landscape, creating a more inclusive and diverse
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industry. Education is another potential growth area led by
women entrepreneurs. Women have long been advocates for
education and lifelong learning, creating innovative education
solutions and services that cater to a diverse range of students
[68]. Women-led education companies are driving growth in
areas such as online learning, skills development, and
personalised education, creating new opportunities for
advancement and collaboration within the industry. These
women are reshaping the education landscape and creating
opportunities for lifelong learning and personal development.

V. METHODOLOGY

The methodology of research in this study is the historical
method of analysing data, which strongly depends on both
primary and secondary records of information applied in the
study [69]. In this secondary research project, the researchers
used an organised manner of unearthing information and
gathering relevant data from various sources. This entailed the
thorough scouring of academic databases and peer-reviewed
journals, among other scholarly materials, to compile material
on the research topic. The reviews consisted of 175 academic
publications recommended by experts after detailed
examination of journals and academic websites. Quality and
usefulness assessments were performed to all the selected
research. Each of the subject matters was covered by no less
than 15 scholarly articles, in spite of several studies pursuing
wide-ranging survey efforts which did not dig deeper. The
researcher subsequently critically analysed, synthesised, and
sifted for patterns, trends and gaps in the current literature, from
the data. This approach helps the researchers improve upon the
knowledge and understanding of the previous studies, but also
uncovers the areas that require further study. On the whole, the
methodology in this secondary research study shows a
systematic and thorough method of integration of the shared
knowledge of a given scope. Through retrospective assessment
and analysis of diverse literature, the researcher was capable of
an all-round overview of the state of the art within the given
discipline.

V. RESULTS AND DISCUSSION

A. The Bright Future Ahead for Qatari Women in Business

Celebrating their achievements and recognising their
progress, Qatari women entrepreneurs have shown resilience,
resourcefulness, and remarkable success in carving out their
place in the business world. Qatari women have made
significant strides in recent years in terms of achieving gender
equality and making progress in various fields. One of the most
notable achievements made by Qatari women is their increased
participation in the workforce. In the past, women in Qatar
were primarily restricted to traditional roles as homemakers
and caregivers. However, there has been a notable increase in
the number of Qatari women entering various professions,
including medicine, law, engineering, and business
management.

Another significant achievement made by Qatari women
is their increased access to education. Qatar has made
substantial investments in its education system, leading to an
increase in the number of educational opportunities available
to women. As a result, many Qatari women have been able to
pursue higher education and obtain advanced degrees in
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various fields. This increased access to education has
empowered Qatari women to pursue their goals and
aspirations, thereby contributing to the overall progress and
development of the country. Qatari women have also made
significant progress in terms of political participation. In recent
years, there has been a push to increase the representation of
women in political leadership roles, leading to the appointment
of several women to key government positions. For example,
in 2016, Qatar appointed its first female Minister of Public
Health, a milestone that demonstrated the country's
commitment to gender equality and women's empowerment.
This increased representation of women in politics has helped
to ensure that their voices are heard and that their perspectives
are taken into account in decision-making processes.

Furthermore, Qatari women have made significant
progress in the field of sports. In recent years, there has been a
growing interest in sports among women in Qatar, leading to
increased participation in various sports activities and
competitions. Qatari women have excelled in sports such as
football, athletics, and equestrianism, winning medals and
accolades on both national and international stages. This
increased participation in sports has not only helped to promote
physical fitness and well-being among Qatari women but has
also helped to break down stereotypes and barriers related to
gender roles in sports. Additionally, Qatari women have made
progress in terms of social and cultural advancements. In
recent years, there has been a greater emphasis on promoting
gender equality and women's rights in Qatari society.
Initiatives such as the creation of women's rights organisations,
the implementation of laws to protect women from
discrimination and violence, and the promotion of gender-
sensitive media representations have all contributed to
improving the status and rights of Qatari women. These
advancements have helped to create a more inclusive and
equitable society where women can fully participate in all
aspects of public life.

Qatari women have made significant achievements and
progress in various fields in recent years, including increased
participation in the workforce, access to education, political
representation, sports, and social and cultural advancements.
These achievements have not only empowered Qatari women
to pursue their goals and aspirations but have also helped to
promote gender equality and women's rights in Qatari society.
As Qatar continues to invest in the empowerment of women
and promote gender equality, Qatari women will likely
continue to make significant strides in the years to come,
contributing to the overall progress and development of the
country.

B. Leveraging Technology and Innovation in the Qatari
Market

Qatar market has in recent years experienced good
growth and development and its partly cause due to the
country’s desire to embrace technology and innovation.
Through a strategic intention to diversify from oil and gas
economy, Qatar has invested in technology and innovation
towards driving economic growth and competitiveness on the
global market. Digital transformation is one of the areas in
which Qatar has been relying on the utilisation of technology
and innovation. In the past few years, the country has been
investing heavily in digital infrastructure and e-government

IJISRT25JUN1850

International Journal of Innovative Science and Research Technology

https://doi.org/10.38124/ijisrt/25jun1850

services, which have allowed businesses and individuals to use
government services on the internet, enhance the efficiency
and the transparency of government operations.

Qatar has been front runners in applying technology and
innovation in the field of renewable energy. The country has
invested heavily in the areas of solar energy and set ambitious
goals for increasing production of renewable energies, with a
goal of minimising its carbon footprint and supporting
sustainable development. Qatar is also investing massively in
building a knowledge-based economy where research and
development will be used as a main strategy. The nation has
opened a number of research and development centres and has
collaborated with top institutions in the world to help foster
innovation in areas such as healthcare among others.

In the health care sector, the country’s sole aim has been
to catalyse technology and innovation in order to advance the
patient care while expanding the access to healthcare services.
The country has introduced services such as telemedicine and
electronic health records that have allowed patients to access
healthcare in a remote setting and increased the
communication between healthcare providers. In the academic
world, Qatar has been concentrating on technology and
innovation to make the learning experience better and to
prepare the students for the digital age. The country launched
e-learning platforms and digital classrooms allowing the
students to get the educational resources and learn more
interactively and appealing.

The use of technology and innovation in the area of Qatar
smart cities and infrastructure has been exploited. The country
has been looking into establishing smart city initiatives like
intelligent transportation systems and sustainable urban
planning to better the quality of life of its citizens and
encourage them to embrace sustainable development. In the
financial sector Qatar has been investing into financial
technology (fin-tech) to enhance innovativeness in the banking
and finance industry. The nation has implemented digital
payment solutions and blockchain technology, which allows
businesses and persons to utilise the financial services easily
and safely.

However, Qatar has been using technology and
innovation in agriculture in enhancing food security and
promoting sustainable farming practises. The country has been
dedicating investments in agricultural technology (aggrotech)
solutions, including vertical farming, and precision agriculture
that can drive increased crop yield while cutting on water
usage. On balance, Qatar’s resolve to use technology and
innovations in critical areas of the economy has made the
country a trailblazer when it comes to technology and
innovation in the region and a technology hub. By pursuing
technology and innovation, Qatar is indeed promoting growth,
competitiveness, and sustainability of its economy.

C. Looking Forward: Opportunities and Challenges for
Qatari Women in Business
As the journey continues, opportunities for growth and
expansion abound for Qatari women in business. Overcoming
challenges with tenacity and leveraging their strengths will be
key to unlocking even greater success in the future. Qatari
women have made significant strides in the business world in
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recent years, with increasing opportunities available to them as
the country continues to modernise and diversify its economy.
However, despite these advancements, women still face
numerous challenges in the male-dominated business industry.
One of the major opportunities for Qatari women in business
is the government's commitment to promoting gender equality
and empowering women in the workforce. The Qatar National
Vision 2030, the country's development plan, emphasises the
importance of women's participation in the economy and aims
to increase the number of women in leadership positions. This
has led to the implementation of various initiatives and policies
that support women entrepreneurs, such as providing access to
funding and resources to start and grow their businesses.

Additionally, the growing number of women in higher
education in Qatar has also created opportunities for women to
pursue careers in business. Women now make up the majority
of university graduates in the country, with many excelling in
fields such as business administration, finance, and marketing.
This increased education and skills training have enabled
women to be more competitive in the job market and pursue
leadership roles in the business sector.

Despite these opportunities, Qatari women still face
numerous challenges in the business industry. One of the main
barriers is cultural norms and societal expectations that limit
women's participation in the workforce. Traditional gender
roles and family responsibilities often restrict women's ability
to advance in their careers and participate in networking events
or professional development opportunities. Furthermore,
women in business in Qatar also face challenges related to
access to financing and resources. Despite government
initiatives to support women entrepreneurs, many women still
struggle to access capital to start or expand their businesses.
This is compounded by the lack of female representation in
senior management positions in banks and financial
institutions, which makes it difficult for women to secure
funding for their enterprises.

Another challenge for Qatari women in business is the
lack of mentorship and networking opportunities. Women
often find it difficult to connect with established business
leaders and gain valuable insights and guidance to navigate the
complexities of the industry. This lack of mentorship can
hinder women's professional development and limit their
ability to advance in their careers. While Qatari women have
made significant progress in the business sector, there are still
many challenges that they face in achieving gender equality
and advancing their careers. The government, businesses, and
society as a whole need to continue to support and empower
women in the workforce by providing opportunities for
education, training, mentorship, and access to resources. By
addressing these challenges, Qatari women can fully realise
their potential and contribute to the continued growth and
success of the country's economy.

VI. CONCLUSION

In conclusion, the rise of Qatari women entrepreneurs isa
testament to the changing attitudes towards gender equality and
female empowerment in the country. Through a combination of
changing social norms, government support, and economic
opportunities, more and more Qatari women are breaking
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barriers and starting their own businesses. As these women
continue to succeed and inspire others, they are contributing to
amore inclusive and vibrant entrepreneurial ecosystem in Qatar
and paving the way for future generations of women
entrepreneurs in the country.

Women entrepreneurs are driving growth and innovation
in a wide range of industries, leading the way in technology,
beauty, healthcare, fashion, and education. These women are
breaking stereotypes, creating new opportunities for
collaboration and advancement, and reshaping industries with
their unique perspectives and innovative solutions. As women
continue to make strides in the business world, the potential for
growth and change led by women entrepreneurs is endless,
creating a more diverse, inclusive, and innovative business
landscape for future generations.

As we reflect on the inspiring stories and achievements of
Qatari women entrepreneurs, it is evident that their impact on
the business world goes far beyond individual success. These
trailblazing women have not only broken barriers and shattered
stereotypes but have also paved the way for a more inclusive
and diverse business environment in Qatar. Looking ahead, as
support systems strengthen and opportunities continue to grow,
the future holds great promise for Qatari women in business.
With their innovative spirit and unwavering determination,
these entrepreneurs are set to play an even more significant role
in shaping the future of business in Qatar, driving progress, and
fostering a dynamic and thriving entrepreneurial ecosystem for
generations to come.

REFERENCES

[1]. Al-Qahtani, M., Fekih Zguir, M., Al-Fagih, L. and Kog,
M., 2022. Women entrepreneurship for sustainability:
Investigations on status, challenges, drivers, and
potentials in Qatar. Sustainability, 14(7), p.4091.

[2]. Al Muftah, H., 2021. How Do They Make It to
Entrepreneurship? The Case of Qatari Women. In
Women, Entrepreneurship and Development in the
Middle East (pp. 152-172). Routledge.

[3]. Metcalfe, B.D., Bastian, B.L. and Al-Dajani, H. eds.,
2022. Women, entrepreneurship and development in the
middle East. Routledge.

[4]. Tok, E., 2020. The incentives and efforts for innovation
and entrepreneurship in a resource-based economy: a
survey on perspective of Qatari residents. Sustainability,
12(2), p.626.

[5]. Ennis, C.A., 2019. The gendered complexities of
promoting female entrepreneurship in the Gulf. New
Political Economy, 24(3), pp.365-384.

[6]. Al-Ansari, B., 2020. The “glass ceiling” and
empowerment of Qatari women for employment in
Qatar. Nottingham Trent University (United Kingdom).

[7]. Durrah, O., Ghouse, S.M. and Alkhalaf, T., 2024.
Motivations and behaviours of rural women
entrepreneurs in Oman. International Journal of Gender
and Entrepreneurship, 16(3), pp.402-421.

[8]. Al-Qahtani, M., Zguir, M.F., Ari, I. and Kog, M., 2022,
Female entrepreneurship for sustainable economy and
development—challenges, drivers, and suggested
policies for resource-rich countries. Sustainability,
14(20), p.13412.

WWW.ijisrt.com 2596


https://doi.org/10.38124/ijisrt/25jun1850
http://www.ijisrt.com/

Volume 10, Issue 6, June — 2025

ISSN No:-2456-2165

[9].
[10].

[11].

[12].

[13].

[14].

[15].

[16].

[17].

[18].

[19].

[20].

[21].

[22].

[23].

[24].

IJISRT25JUN1850

Al Meraikhi, H., 2021. Adoption of smart and sustainable
strategies in the State of Qatar.

Ennis, C.A., 2019. The gendered complexities of
promoting female entrepreneurship in the Gulf. New
Political Economy, 24(3), pp.365-384.

Al Muftah, H., 2021. How Do They Make It to
Entrepreneurship? The Case of Qatari Women. In
Women, Entrepreneurship and Development in the
Middle East (pp. 152-172). Routledge.

Barekze, F.H.M., 2023. The Entrepreneurial Ecosystem
Map in The State of Qatar.

Sonia, C. and Hania, C., 2023. Digital Business
Incubators and Digital Entrepreneurship: The case of
Digital Incubation Center in Qatar. Croatian Review of
Economic, Business and Social Statistics, 9(1), pp.33-50.
Tahir, R. and Raza, A., 2020. Motivations of the female
entrepreneurs to start online businesses in the United
Arab Emirates. International Journal of Innovation and
Technology Management, 17(07), p.2050047.

Zayani, M. and Khalil, J.F., 2024. The digital double
bind: Change and stasis in the Middle East. Oxford
University Press.

Al Muftah, H., 2021. How Do They Make It to
Entrepreneurship? The Case of Qatari Women. In
Women, Entrepreneurship and Development in the
Middle East (pp. 152-172). Routledge.

Al-kuwari, Z.A., 2025. Social Empowerment Programs:
The Role of Administrative Leadership in Increasing the
Knowledge and Attitudes of Qatari Youth Toward
Entrepreneurial  Projects in  Qatar. Journal of
Ecohumanism, 4(2), pp.571-590.

Al-Boinin, H., Vatanasakdakul, S. and Zaghouani, W.,
2025. Gender, Culture, and Social Media: Exploring
Women’s Adoption of Social Media Entrepreneurship in
Qatari Society. Administrative Sciences, 15(3), p.89.
Issac, A.L., 2024. Entrepreneurial Behaviour of Family
Firms in the United Arab Emirates (UAE): Navigating
Cultural Dynamics and Emerging Market Realities. In
Entrepreneurial  Behaviour of Family  Firms:
Perspectives on Emerging Economies (pp. 161-181).
Emerald Publishing Limited.

Hossain, S., 2025. Gender Diversity in Higher Education
in Qatar: Challenges and Pathways for Progress. British
Journal of Education, 13(6), pp.47-67.

Al-Mulla, A., Ari, I. and Kog, M., 2022. Sustainable
financing for entrepreneurs: Case study in designing a
crowdfunding platform tailored for Qatar. Digital
Business, 2(2), p.100032.

Qadeera, M., Razab, A. and Nadeem, K., 2024. Women
in Entrepreneurship: Driving Social and Economic
Progress. Al-Aasar, 1(4), pp.57-69.

Al-Boinin, H., Vatanasakdakul, S. and Zaghouani, W.,
2025. Gender, Culture, and Social Media: Exploring
Women’s Adoption of Social Media Entrepreneurship in
Qatari Society. Administrative Sciences, 15(3), p.89.
Ben Hassen, T., 2022. Developing a Vibrant
Entrepreneurship Ecosystem in Qatar: A Sustainable
Pathway Toward the Knowledge-Based Economy?. In
Sustainable Qatar: Social, Political and Environmental
Perspectives (pp. 349-364). Singapore: Springer Nature
Singapore.

[25].

[26].

[27].

[28].

[29].

[30].

[31].

[32].

[33].

[34].

[35].

[36].

[37].

[38].

[39].

WWW.ijisrt.com

International Journal of Innovative Science and Research Technology

https://doi.org/10.38124/ijisrt/25jun1850

Al Muftah, H., 2021. How Do They Make It to
Entrepreneurship? The Case of Qatari Women. In
Women, Entrepreneurship and Development in the
Middle East (pp. 152-172). Routledge.

Al-Qahtani, M., Fekih Zguir, M., Al-Fagih, L. and Kog,
M., 2022. Women entrepreneurship for sustainability:
Investigations on status, challenges, drivers, and
potentials in Qatar. Sustainability, 14(7), p.4091.
Al-Qahtani, M., Zguir, M.F., Ari, I. and Kog, M., 2022.
Female entrepreneurship for sustainable economy and
development—challenges, drivers, and suggested
policies for resource-rich countries. Sustainability,
14(20), p.13412.

Women, Q., 2021. 8 How Do They Make It to
Entrepreneurship? The Case of. Women,
Entrepreneurship and Development in the Middle East,
p.152.

Ali, FM.AM., 2020. The Impact of Economic
Transformations on the Development of the Status of
Women in the Arabian Gulf-The Case of Qatar and
Bahrain.

Villegas-Mateos, A., 2022. Toward a sustainable
entrepreneurial ecosystem in Qatar. Sustainability, 15(1),
p.127.

Villegas-Mateos, A., 2022. Toward a sustainable
entrepreneurial ecosystem in Qatar. Sustainability, 15(1),
p.127.

Sheriff, A., 2024. Dhow cultures of the Indian Ocean:

Cosmopolitanism, commerce and Islam. Hurst
Publishers.
Ali, FM.AM., 2020. The Impact of Economic

Transformations on the Development of the Status of
Women in the Arabian Gulf-The Case of Qatar and
Bahrain.

Liloia, A., 2019. Gender and nation building in Qatar:
Qatari women negotiate modernity. Journal of Middle
East Women's Studies, 15(3), pp.344-366.

Al-Ansari, B., 2020. The “glass ceiling” and
empowerment of Qatari women for employment in
Qatar. Nottingham Trent University (United Kingdom).
Liloia, A., 2019. Gender and nation building in Qatar:
Qatari women negotiate modernity. Journal of Middle
East Women's Studies, 15(3), pp.344-366.

Blaydes, L., Gengler, J. and Lari, N.A., 2021.
Understanding cultural constraints to female labor force
participation: How family dynamics influence women’s
employment in Qatar and the Arab Gulf states.
Association for Analytic Learning about Islam and
Muslim societies, available at: https://aalims. org/wp-
content/uploads/2021/04/Blaydes-Qatar-Women-Labor-
Force-Partcipation-v5. pdf.

Al-Suwaidi, H.K. and Ajose, O., 2025. Issues in Business
Development and how to Develop Business in Qatar.
International Journal of Innovative Science and
Research Technology, 10(4), pp.712-724.

Costa, J. and Pita, M., 2020. Appraising entrepreneurship
in Qatar under a gender perspective. International
Journal of Gender and Entrepreneurship, 12(3), pp.233-
251.

2597


https://doi.org/10.38124/ijisrt/25jun1850
http://www.ijisrt.com/

Volume 10, Issue 6, June — 2025

ISSN No:-2456-2165

[40].

[41].

[42].

[43].

[44].

[45].

[46].
[47].

[48].

[49].

[50].

[51].

[52].

[53].

[54].

[55].

IJISRT25JUN1850

Al-Ansari, B., 2020. The “glass ceiling” and
empowerment of Qatari women for employment in
Qatar. Nottingham Trent University (United Kingdom).
Lari, N.A., 2019. Qatari female managers in a world of
patriarchy.

Costa, J. and Pita, M., 2020. Appraising entrepreneurship
in Qatar under a gender perspective. International
Journal of Gender and Entrepreneurship, 12(3), pp.233-
251.

Nawaz, W., Ko¢, M., Nawaz, W. and Kog, M., 2020.
Case Study: Qatar. Industry, University and Government
Partnerships for the Sustainable Development of
Knowledge-Based Society: Drivers, Models and
Examples in US, Norway, Singapore and Qatar, pp.71-
106.

Nziku, D.M., Mugione, F. and Salamzadeh, A., 2024.
Women Entrepreneurship in the Middle East. In Women
Entrepreneurs in the Middle East: Context, Ecosystems,
and Future Perspectives for the Region (pp. 23-52).
Al-Housani, M.1., Kog, M. and Al-Sada, M.S., 2023.
Investigations on entrepreneurship needs, challenges,
and models for countries in transition to sustainable
development from resource-based economy—Qatar as a
case. Sustainability, 15(9), p.7537.

Saffels, R.S., 2023. Positive Leadership In Qatar.
Al-kuwari, Z.A., 2025. Social Empowerment Programs:
The Role of Administrative Leadership in Increasing the
Knowledge and Attitudes of Qatari Youth Toward
Entrepreneurial  Projects in Qatar. Journal of
Ecohumanism, 4(2), pp.571-590.

Emma, L., 2024. Mentorship Programs as Catalysts for
Enhancing Women's Professional and Personal Growth.
Moldoveanu, M. and Narayandas, D., 2019. The future
of leadership development. Harvard business review,
97(2), pp.40-48.

Al Muftah, H., 2021. How Do They Make It to
Entrepreneurship? The Case of Qatari Women. In
Women, Entrepreneurship and Development in the
Middle East (pp. 152-172). Routledge.

Al-Ansari, B., 2020. The “glass ceiling” and
empowerment of Qatari women for employment in
Qatar. Nottingham Trent University (United Kingdom).
Barekze, F.H.M., 2023. The Entrepreneurial Ecosystem
Map in The State of Qatar.

Costa, J. and Pita, M., 2020. Appraising entrepreneurship
in Qatar under a gender perspective. International
Journal of Gender and Entrepreneurship, 12(3), pp.233-
251.

Hossain, S., 2025. Gender Diversity in Higher Education
in Qatar: Challenges and Pathways for Progress. British
Journal of Education, 13(6), pp.47-67.

Nziku, D.M., Mugione, F. and Salamzadeh, A., 2024.
Women Entrepreneurship in the Middle East. In Women
Entrepreneurs in the Middle East: Context, Ecosystems,
and Future Perspectives for the Region (pp. 23-52).

[56].

[57].

[58].

[59].

[60].

[61].

[62].

[63].

[64].

[65].

[66].

[67].

[68].

[69].

WWW.ijisrt.com

International Journal of Innovative Science and Research Technology

https://doi.org/10.38124/ijisrt/25jun1850

Kakeesh, D.F., 2024. Female entrepreneurship and
entrepreneurial ecosystems. Journal of Research in
Marketing and Entrepreneurship, 26(3), pp.485-526.
Tahir, R., 2025. Balancing borders: exploring work—life
balance and its impact on business performance among
women entrepreneurs in the United Arab Emirates.
Journal of Islamic Marketing, 16(3), pp.786-809.
Khassawneh, O., Mohammad, T. and Abdallah, R.B.,
2024. Employee Wellbeing in the United Arab Emirate.
In Employee Wellbeing in the Global South: A Critical
Overview (pp. 15-42). Cham: Springer Nature
Switzerland.

East, M. and Initiative, C.C., 2022. The Green Economy
and Innovation.

Qadeera, M., Razab, A. and Nadeem, K., 2024. Women
in Entrepreneurship: Driving Social and Economic
Progress. Al-Aasar, 1(4), pp.57-69.

Alateeg, S. and Al-Ayed, S., 2024. Exploring the role of
artificial intelligence technology in empowering women-
led startups. Knowledge and Performance Management,
8(2), p.28.

Al Muftah, H., 2021. How Do They Make It to
Entrepreneurship? The Case of Qatari Women. In
Women, Entrepreneurship and Development in the
Middle East (pp. 152-172). Routledge.

AT Al-khulaifi, A.A., 2022. Perception of women
entrepreneurs on social media use for marketing
communication in Qatar.

Mahajan, R. and Bandyopadhyay, K.R., 2021. Women
entrepreneurship and sustainable development: select
case studies from the sustainable energy sector. Journal
of Enterprising Communities: People and Places in the
Global Economy, 15(1), pp.42-75.

Ben Hassen, T., 2022. A transformative state in the wake
of COVID-19: What is needed to enable innovation,
entrepreneurship, and  education in  Qatar?.
Sustainability, 14(13), p.7953.

Dhatt, R. and Pley, C., 2021. Gender and Global Health
Inequality. Handbook of Global Health, pp.1-47.
Al-Suwaidi, H.K. and Ajose, O., 2025. Issues in Business
Development and how to Develop Business in Qatar.
International Journal of Innovative Science and
Research Technology, 10(4), pp.712-724.

Al-Kubaisi, H. and Shahbal, S., 2024. Unlocking
Potential Overcoming Educational Challenges through
Leadership in Qatar; A Thematic Analysis-Based
Approach. Journal of Ecohumanism, 3(5), pp.1729-
1742,

Qadeera, M., Razab, A. and Nadeem, K., 2024. Women
in Entrepreneurship: Driving Social and Economic
Progress. Al-Aasar, 1(4), pp.57-69.

2598


https://doi.org/10.38124/ijisrt/25jun1850
http://www.ijisrt.com/

	Publication Date: 2025/07/05
	I. INTRODUCTION
	II. AIM AND OBJECTIVES OF THE STUDY
	III. REVIEW OF RELATED LITERATURE
	A. The Rise of Qatari Women Entrepreneurs
	B. Embracing Tradition: Cultural Influences on Qatari Women in Business
	C. Breaking Barriers: Challenges and Opportunities for Qatari Women Entrepreneurs
	D. Empowering Success: Support Systems for Women-Owned Businesses in Qatar
	E. Innovation in Action: Case Studies of Successful Qatari Women Entrepreneurs
	F. Potential Growth Areas and Industries Led by Women Entrepreneurs

	IV. METHODOLOGY
	V. RESULTS AND DISCUSSION
	A.  The Bright Future Ahead for Qatari Women in Business
	B. Leveraging Technology and Innovation in the Qatari Market
	C. Looking Forward: Opportunities and Challenges for Qatari Women in Business

	VI. CONCLUSION
	REFERENCES


